
What is Clickbaiting? 

Workshop 





How did it all begin? 

The clickbaiting phenomenon began in the late 1800s.  There was a well-
known rivalry between Joseph Pulitzer's New York World and William 
Randolph Hearst's New York Journal. 

In an attempt to outdo each 
other, they began to 
dramatise and change the 
news to create more 
interest among the public. 

Joseph Pulitzers 

New York World 

William Randolph Hearsts 

New York Journal  



What does clickbaiting look like 

Unprofessional 
Photo 

What makes you 
more curious than 
the heartbreaks? 



Clickbaiting plays with strong 
feelings like love or anger 

Clickbaiting works through particularly dramatic or enigmatic 
headlines that are intended to arouse readers' curiosity. A story is 
thus touched upon, which can only be resolved by clicking on the 
advertised article.  



Typical elements of clickbaiting 
 

Call-to-Actions: ´´don't miss" or "definitely watch". 



Typical elements of clickbaiting 
 

Numbers: ´´11 facts you need to know ..." 



Typical elements of clickbaiting 
 

Cliffhanger: "But then this happened ...", "What 
happened next totally shocked us". 



Typical elements of clickbaiting 
 

Internet-Slang: OMG, WOW or LOL 
 



Typical elements of clickbaiting 

Strong adjectives : Unbelievable, frightening, shocking 
 



Typical elements of clickbaiting 

Superlatives: The best, the greatest or the most 
incredible. 





Why clickbaiting? 

 Influencer, Youtuberto 
gain more followers or more 
sponsors. 

 

 

 

 

 Marketing 
AgenciesGenerate internet 
traffic on their own site, 
attract customers and make 
them known. 



Some of clickbaiting Websites 

https://www.buzzfeed.com/ 

https://www.heftig.de/ https://viralnova.com/ 

https://www.buzzfeed.com/
https://www.heftig.de/
https://viralnova.com/


Some of the most popular journal in 
Germany 

https://www.sueddeutsche.de/ 

https://www.welt.de/ https://www.spiegel.de/ 

https://www.welt.de/
https://www.sueddeutsche.de/
https://www.welt.de/
https://www.faz.net/aktuell/
https://www.spiegel.de/


What does news look like? An example... 

Date with the time and the title 



What does news look like? An example... 

Short description of the newspaper article. Under the title 
there is a short description of the article 



What does news look like? An example... 

Then there is the Text 



Is clickbaiting completely wrong? 

 The idea of wanting to attract people's attention is not entirely wrong, 
even the journalists of the most popular newspapers use this technique. 
The title should make the reader buy the newspaper or continue reading 
the article. So, no, it's not completely wrong, but it's important that there 
is real content.  



 Did you know that there is a German song about clickbaiting? 

 
https://www.youtube.com/watch?v=pA1e7HeOlOM 

https://www.youtube.com/watch?v=pA1e7HeOlOM


Now there are no more secrets for you! 



…and be informed! 
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